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About Springer

Springer Fachmedien München GmbH is part of the well-known 

German Springer Science+Business Media group with more than 

170 years media experience. It is a trusted local-language publisher 

in Europe for professionals working in the automotive and transport 

sectors.

By numbers of different B2B magazines such as AUTOHAUS, asp Auto 

Service Praxis, Autoflotte, GW-trends and Tankstellenmarkt Springer 

Fachmedien München GmbH is taking a leading role in the automotive 

industry media of Germany or even Europe. Decision makers within 

the automotive industry and automobile trade already rate AUTOHAUS 

as an useful instrument to be informed about the current market 

situation, future trends and business development strategies.

About Messe Frankfurt

Messe Frankfurt Exhibition GmbH, located in Frankfurt, Germany, is one 

of the world’s leading trade fair organizers which has built up a global 

network over more than 150 countries comprising 28 subsidiaries, 5 

branch offices and 52 foreign representatives. There are more than 100 

industry exhibitions hold around the world every year. Automechanika, 

the greatest exhibition for the automotive aftersales industry, was 

launched in 1971. It is organized 12 times a year in 11 countries.

In 2009, Messe Frankfurt Exhibition GmbH established Messe Frankfurt 

New Era Business Media Ltd. in Hong Kong to promote business in B2B 

media industry.

Publisher
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AUTOHAUS CHINA

AUTOHAUS CHINA as a subsidiary of the leading German B2B car 

magazine AUTOHAUS is developed and published by Messe Frankfurt 

New Era Business Media Ltd. and Springer Fachmedien München 

GmbH.

Combining Springer´s competence and experience in publishing 

and the industry resources of Messe Frankfurt, AUTOHAUS CHINA 

provides comprehensive and professional information for the decision 

makers and senior management of car dealers, car manufacturers, 

industry associations, financial companies as well as for the automotive 

aftersales market.

AUTOHAUS CHINA focuses on topics such as automobile sales, sales 

management, automobile finance, aftersales maintenance, etc. 

Publication frequency:	 monthly, 12 issues per year

Homepage:		  www.autohauschina.com

ISSN:			   2305-5480

Print run:	 	 	 20,000 copies

Magazine size:		  210mm (width) x 279mm (height)

Publication distribution:	� China National Publications Import 

and Export Corporation

Magazine Portrait
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Domestic Sales Agent

Messe Frankfurt New Era Advertising (Shenzhen) Co., Ltd.	
1804 Building C Dongfang Xin Tiandi Caitian Road,Futian District, 
Shenzhen 518026, China
Post Code: 518026
Tel: +86 755 8283 4006 Ext. 102
Fax: +86 755 2397 4115

Shanghai Agent

Room 1503, 15th floor, Pacific Financial building 
No.488, Yincheng Middle Road, Pudong New Area, Shanghai, China
Post Code: 200120
Tel: +86 21 6160 8531
Fax: +86 21 5876 9332

Beijing Agent

Room 1721, Guanghuachangan Building 2# 
No.7, Jianguo Gate Street, Dongcheng Area, Beijing, China
Post Code: 100005
Tel: +86 10 6517 1388 Ext. 887

Fax: +86 10 6510 2799

Publisher

Messe Frankfurt New Era Business Media	

Room 3506, China Resources Building 	

26 Harbour Road

Wanchai, Hong Kong			

Tel: +852 2802 7728		

Fax: +852 2598 8771

info@autohauschina.com	

Springer Fachmedien München GmbH

Aschauer Straße 30	

81549 München, Germany	

Tel: +49 89 203043 1242

www.springerfachmedien-muenchen.de

Contact
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Distribution

Subscription: 2,000 copies/issue

Distribution display: 18,000 copies/issue

Actual distribution circulation: 80,000 persons/issue

Circulation area: China 

Multi-channel Display

1. 4S-shops	

2. Car dealership groups

3. Auto parts sales networks	 　

4. Car workshops, Car reconditioning shops

5. Dealer associations

6. Banks, Financial companies

7. Industry fairs & exhibitions	

8. Airport lounges

Circulation & Distribution 
Analysis

10/2013
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AUTOHAUSC

HINA

Ralph M. Meunzel

Publisher

墨英策

发行人

autohauschina.com

ISSN 2305-5480 

20/09/2013 总第八期

提升客户满意度

把握客户生命周期

注重人性化差异化人力资源管理

人才短缺瓶颈凸显

战略部署优化管理现场直击

法兰克福车展

成都国际车展
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To provide consumers with the necessary security when 

buying and do not rule out obvious defects , new products are 

provided by law, usually with a warranty. For new products, 

the manufacturers  always promise the faultless condition of the 

purchased item through the dealers. The manufactures are responsible 

for the relevant cost. However, to the sale of used products , it is  the 

dealers who voluntarily deliver customers a warranty with defined 

limited conditions in order to attract him  to purchase. This helps in 

the event of a defect occurred and the dealer's costs would be covered 

under the warranty. In case of a defect, the dealers cover the incurred 

cost of the guarantee. However, these are then covered in most cases 

by an insurance company.Dealers should not give the customers a guarantee without protection. 

There is still a substantial difference between the guarantee and the 

liability prescribed by the legislature. The liabilities only cover the 

defects which exist on the delivery, but the guarantee  does not care 

when the defects arise during the term of the guarantee promise. 

Due to the complexity of the new and used cars and the different 

possibilities of occurring the errors from the time of sales or use, we 

should be more aware of the guarantee schemes.  Since October 1st, 

the Chinese new regulation on the car guarantees called “ Sanbao” has 

been released and it is meant to protect the new car buyers. In this 

issue, we detailed introduce this new regulation and evaluate the new 

regulation in terms of cost. Regardless of the legal regulations, in the future it is important for 

the used car business to have appropriate guarantee schemes. There 

are a number of ways. First, this requires an insurer. This can be an 

independent insurance or insurance that the manufacturer offers for 

its used-cars. Then,  not only cars should be insured with a guarantee, 

but also the customers, who have already had a car for many years, 

could be offered a new car extended guarantee. The fact is that the 

customer loyalty to the dealership increases  with each of the sold 

guarantee, and therefore an important contribution to increase the 

workshop capacity is made as well. 

为了向消费者提供必要的安全，并在购买时排除产品明显
的缺陷，法律为新产品规定了一定的保修期。对于新产
品来说，通常是制造商通过经销商向客户承诺其购买商

品的质量保证。一旦出现保修，所产生的成本是由制造商来承担

的。然而，销售二手产品时提供的保修，是经销商为了吸引客户，

自愿向客户提出的一种有限制条件的保证。因此，一旦产品出现缺

陷，由经销商承担缺保修费用。实际上，这种保修费用基本都是保

险公司来承担的。
经销商不应该在自身无保证的情况下向客户提供保修。这里还需要

分清楚保修跟法律规定的保修责任之间的重大区别。保修责任只涵

盖交货时存在的缺陷，而保修则涵盖在所承诺保修期内任何时间出

现的缺陷。
由于新车和二手车的复杂性，以及在出售或使用过程中缺陷可发生

的多种

由于新车和二手车的复杂性，以及在出售或使用过程中可能出现各

种缺陷，我们应该高度重视保修的保证计划。今年10月1日中国汽

车“三包”新规正式出台，旨在保障新车消费者的权益。在本期内

容中，我们有多篇文章详细解读新规定内容，并对其成本及影响方

面进行了分析。
暂不论新规本身如何，很重要的一点是今后经销商需要在二手车保

修业务上多下功夫。开发这一业务有很多方式：首先，这项业务需

要一个承保方。这可能是一个独立的保险，也或者是有制造商为其

二手车提供的保险；其次，不仅要为汽车配备保修，也要向那些有

车多年的老客户提供一个新车延长保修服务。事实上，每一份保修

都能为经销商提高一点客户忠诚度，而且保修还能大大提高车间维

修量。

» 通过保修提高客户忠诚度«»  Increase customer loyalty with guarantees «

卷首语

Ralph M. Meunzel
Publisher

墨英策
发行人

autohauschina.com

ISSN 2305-5480 

20/10/2013 总第九期

区域市场份额报告构成比“中升东降”中西部偏爱本土系

二手车业务
树立品牌形象
专业赢得客户

汽车三包规定
政策层面意义重大执行环节难点颇多

11

——4S店后市场业务运营的机遇与挑战

得后市场者得天下

中德汽车经销商高端对话

2013 年 12 月 10 日 下午 13:30-17:00上海新国际博览中心 M42 会议室专业听众募集中

主办方：AUTOHAUS CHINA \ CNAICO \ MFSH

扫一扫，免费报名
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Reader’s PositionEnterprise Nature

Enterprise nature Occupancy Distributed circulation

Car dealer 54.0 % 18,900

Car manufacturer 13.9 % 4,860

After sales market 26.3 % 9,220

Automobile finance 2.2 % 780

Auto industry association 1.4 % 480

Academies,  
professional institutions

0.8 % 280

Others 1.4 % 480

Overall distributed 
circulation

100.0 % 35,000

Relationship Analysis

Owners + company directors 52 %

Service Director 8%

Account Director 8%

Others  2%

Marketing Director 10%

Sales Director 10%

Financial Manager 6%

Administration Manager 4%
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Role of Further Readers

97 % of AUTOHAUS CHINA readers play a key role in investment 

decisions.

Position Analysis for Further Readers

The main score of 2.5 further readers offers additional advertising 

exposure.

Accumulated nearly 200,000 domestic automobile industry data 

screening  

by Messe Frankfurt New Era Business Media.

Investigation Data

I make decisions independently 51.0 %

I make decisions with colleagues 74.0 %

I prepare decisions 88.0 %

I make concrete recommendations 84.0 %

I acquire information 86.0 %

I contribute suggestions 85.0 %

not involved 1.0 %

Readership Analysis

34.0 %Owner/associate  

Managing Director 38.0 %

General manager 34.0 %

Marketing Director 44.0 %

Account Director 39.0 %

Sales Director 38.0 %

Service Director 38.0 %

Financial Manager 24.0 %

Administration Manager 27.0 %

Sales Manager 32.0 %

Other staff 26.0 %
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News Focus

Reports current important events which are of interest for the 

automotive industry.

Automobile Industry

In interviews the senior management of car manufacturers explains 

brand development strategy, operating status, policy changes. 

Automobile Dealership Management

Focuses on car distribution portraits of successful dealers and 

interviews with trading experts provide comprehensive information 

about how to manage the business.

Financial Service

Introductions on new financial services, the relevant financial 

management skills, etc. are a helpful support for the target readers to 

get professional financial know-how.

Market Information 

Collecting and analysing data of car dealerships, car sales, acceptance 

of financing and leasing, figures about aftersales service, this rubric 

reveals valuable facts and figures.

Law & Taxation

Famous lawyers or CTA and other experts comment on law & 

taxation related to automobile distribution, controlling and business 

management. 

After sales

Focuses on the automotive aftermarket and its key players to seize 

trends and developments in the fields of car maintenance, workshop 

equipment and car modification.

Key Columns
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Car Dealer Management After Sales Exhibitions

Schedule & Topics 
Overview

AD: Advertisement deadline | PD: Printing deadline | PB: Publication date

No. 1 Issue 
AD: 15.12.13                          2014 franchise dealer network planning              Cleaning & care                                              Automechanika Shanghai            
PD: 20.12.13                        		                                                            Workshop equipment 
PB : 25.12.13                                                                                                                                         

No. 2 Issue 
AD: 15.01.14                           New car sales                                                                 Wear and Spare parts	
PD: 20.01.14                           Tyre marketing                                                              Tyre service  	       
PB : 25.01.14                    

No. 3 Issue 
AD: 15.02.14                          Used car sales                                                                Service process	                                           
PD: 20.02.14                           Fleet managment                                                         Air-conditioning 
PB : 25.02.14    

No. 4 Issue 
AD: 15.03.14                          IT system                                                                         Shock Absorber, suspension 
PD: 20.03.14                          Internet marketing                                                      Electric/electronic systems               
PB : 25.03.14      

No. 5 Issue 
AD: 15.04.14                          Dealership construction                                             Engines, transmissions                                The 13th Auto Beijing Exhibition            
PD: 20.04.14				                                         Brakes                     
PB : 25.04.14       

No. 6 Issue 
AD: 15.05.14                          Car parts and components sales                             Oil & lubricant
PD: 15.05.14 	          Worskshop managment	                                     Bearings & accessories
PB : 25.05.14        					                                                                                                   

China International Automotive Aftermarket 
Industry and Tuning (Guangzhou) Trade Fair  

19 China Int'l Expo for Auto Electronics accessories, 
Tuning  & Car care production
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Car Dealer Management After Sales Exhibitions

Schedule & Topics 
Overview

AD: Advertisement deadline | PD: Printing deadline | PB: Publication date

No. 7 Issue 
AD: 15.06.14                           Cost control                                            Work clothes	                                                                        China International Auto Aftermarket Fair                                   
PD: 20.06.14                           Car auction                                             Lighting, lighting accessories		          
PB : 25.06.14

No. 8 Issue 
AD: 15.07.14                           After sales services                               Electrical systems, motor control          	                  
PD : 20.07.14                           4S warehouse, logistics                      Exhaust system 
PB : 25.07.14           

No. 9 Issue 
AD: 15.08.14                          Bank & finance                                       Cleaning & care                                                                      China International Automotive Aftermarket Show              
PD: 20.08.14                                                                                               Inspection service         
PB : 25.08.14   

No. 10 Issue 
AD: 15.09.14                           Car guarantee & insurance                Engines, transmissions                                                         Chengdu International Automobile Exhibition
PD: 20.09.14                                                                                              Brakes  
PB : 25.09.14  

No. 11 Issue 
AD: 15.10.14                          HR management                                   Wear and Spare parts 		                        
PD: 20.10.14                          Customer satisfaction                          Tyre service
PB : 25.10.14

No. 12 Issue 
AD: 15.11.14                           Automechanika exhibitors                Workshop equipment                                                          Guangzhou International Automobile Exhibition
PD: 20.11.14                           Car and environment                          Special section: New products in Automechanika
PB : 25.11.14					                                                                                                   
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AUTOHAUSCHINA

AUTOHAUSCHINA

AUTOHAUSCHINA

AUTOHAUSCHINA

AUTOHAUSCHINA

autohauschina.com

ISSN 2305-5480 

2013 年   第 1 期

人力资源    
提升员工    
保留率

售后服务    
有助扩展    
利润空间

大众
Heizmann
教授专访

Front Cover

210 x 148 mm**

Formats

Main magazine
in type area (width x height)
at gate (width x height)

Main magazine
in type area (width x height)
at gate (width x height)

2/1 Page over binding
388 x 240 mm
420 x 279 mm*

1/1 Page
175 x 240 mm
210 x 279 mm*

1/2 Page upright
85 x 240 mm
101 x 279 mm*

1/2 Page 
horizontal
175 x 117 mm
210 x 137 mm*

1/3 Page upright
55 x 240 mm
63 x 279 mm*

1/3 Page horizontal
175 x 76 mm
210 x 86 mm*

1/4 Page bloc
85 x 117 mm
101 x 137 mm*

1/4 Page upright
40 x 240 mm
46 x 279 mm*

1/4 Page horizontal
175 x 56 mm
210 x 63 mm*

Formats

* +3 mm bleed on outer edge
** +4 mm bleed on outer edge
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AUTOHAUS CHINA Advertising Rates

Format Position Price / per issue (RMB)

Remark:
Discount: 2-3 issues    20%
                    4-6 issues    25%
                    12 issues    35%
No fixed position for the inside regular page, first come first serve. 
The advertising design expense is not included in the price list. The customer needs to provide the design files in CMYK and resolution of 300 dpi or more. 
Only serial issues can be accepted for the special production. 

Advertisement Price List

Cover page

Back cover page

Inside front cover

Inside back cover

Inside regular

Cover spread page

First spread page

Regular spread page

1/2 page 4-color

Full page

4-color

65,970

45,310

36,480

28,860

23,040

118,950

72,960

58,560

12,280

1/4 page 4-color

Company special report

4 P

7,810

56,080

1/3 page 4-color

Spread page

4-color

9,820

Service /Product report

2 P

Special 

production

28,480
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Newsletter – The direct link to the customer 

Publication frequency: Update weekly, pass on the industry 

news on time

Recipients: Send to 35,000 email registrants, 
cover a number of target population 
in an accurate way

Effect Tracking: Each link-click of column can be 
obtained by background system on 
the comprehensive monitoring and 
evaluation of the target group

Format for Newsletter No. Pixel Pixel CPT in RMB

Text display + image or logo tall or cross / 
full size banner

1 650 x 150 7,500

Medium rectangle 2 300 x 250 6,000

Text display + logo small 3 300 x 115 4,800

Formats for Newsletter

如果此消息显示不正确，请点击这里 .

首页 | 电子通讯 | 关于我们 | 广告服务 | 联系我们 | 订阅服务

新闻通讯

第三期 2013 年 2 月 28 日

新闻
 非强制性车内空气质量标准三月起执行 
 
 车市一月销量同比增长 46.38%，二月或出现环比 35% 的大幅跳水走势 
 
 成品油定价机制有望在“两会”后作出调整 
 
 红旗轿车两会前悄然开售 仅供领导干部购买 
 
 中汽协：今年我国汽车市场需求 2080 万辆 
 
 新华信：4S 店售后服务赢在快速便捷 
 
 中国车企具备全球竞争力，还需十年磨砺 
 
 上海汽车牌照突破 8万元，引发自主品牌经销商担忧 
 
 新 CEO 上任，大众汽车重新布局中国汽车金融业务 
 
 打破股比对等藩篱 ,东风 55% 股权“迎娶”沃尔沃 
 
 美国财政部不惜巨额损失，抛售通用股份 
 
 二手车国标已获审批，最快于今年 5月出台 
 
 巨亏 PSA 割肉瘦身 长安汽车或收编佛吉亚 

特刊下载

AUTOHAUS CHINA 特刊下载入口
自 2013 年起，AUTOHAUS CHINA《汽
车经销商》将成为中国汽车经销领域领
航的专业杂志 ......
下载客户忠诚度延续至下次购车

借助车捷保（北京）咨询服务有限公司的汽车保修解决方案和客户忠诚度项目, 

您能让您的客户长久忠诚于经销商

车捷保（北京）咨询服务有限公司·电话：+86 10 64615740·www.cargarantie.com

大众
Heizmann  
教授专访

1

powered by

ISSN 2305-5480 

autohauschina.com
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提升员工  
保留率

售后服务
 有助扩展  
利润空间
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广告服务

我们非常乐意为您提供专业建议和相关咨询服务。

Michael Harms
Advertising Sales Manager
Springer Automotive Media
Springer Fachmedien München GmbH
Tel: +49 89 203043 1242
Fax: +49 89 203043 1240
michael.harms@springer.com

洪露  

发行经理

法兰克福新时代广告（深圳）有限公司

电话：+86 755-82834006-106

传真：+86 755-23974115

Lu.Hong@newera.messefrankfurt.com

Lu Hong
Circulation Manager
Messe Frankfurt New Era Advertising (Shenzhen) 
Co Ltd
Tel: +86 755-82834006 Ext. 106
Fax:+86  755-23974115
Fiker.Liu@newera.messefrankfurt.com

刘玉峰 

广告销售经理

法兰克福新时代广告（深圳）有限公司

电话：+86 755-82834006-102

传真：+86 755-23974115

Fiker.Liu@newera.messefrankfurt.com

Fiker Liu
Advertising Sales Manager
Messe Frankfurt New Era Advertising (Shenzhen) 
Co Ltd
Tel: +86 755-82834006 Ext. 102
Fax: +86  755-23974115
Fiker.Liu@newera.messefrankfurt.com

李兵  

广告销售经理

法兰克福新时代广告（深圳）有限公司

电话：+86 10 6517 1388 分机 887

传真：+86 10 6510 2799

alex.li@newera.messefrankfurt.com

Alex Li
Advertising Sales Manager
Messe Frankfurt New Era Advertising (Shenzhen) 
Co Ltd
Tel: +86 10 6517 1388 Ext. 887
Fax: +86 10 6510 2799
alex.li@newera.messefrankfurt.com

周虹 

行政主任 

法兰克福新时代广告（深圳）有限公司

电话：+86 755-82834006-101

传真：+86 755-23974115

jojo.zhou@newera.messefrankfurt.com

Jojo. Zhou
Administration Officer
Messe Frankfurt New Era Advertising (Shenzhen) 
Co Ltd
Tel: +86 755-82834006 Ext. 101
Fax: +86  755-23974115
jojo.zhou@newera.messefrankfurt.com

We are very glad to provide professional advice for you.
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The Only One Professional Magazine for Car Dealers’ Management in China


